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EXECUTIVIE
SUMMARY

.. . i .. o »

BAUER (RE)EXPLORE IS A COLLECTION DESIGNED FOR
THE DlSTlNGUlSHED OUTDOOR APPAREL BRAND EDDIE

........

CONSCIOUS APPROACH -,To DESIGN, WHILE THINKING
OF THE FUTURE. INTRODUCING TEXTILES THAT ARE
NATURAL, BIODEGRADABLE, AND REUSED ALLOWS THE
CONSUMER TO CONNECT NOT ONLY TO THE BRAND
BUT ALSO HOW EACH INDIVIDUAL INTERACTS WITH
THE ENVIRONMENT THEY LIVE IN. BY EXPLORING NEW
SILHOUETTES AND FABRICS INSPIRED BY THE ETHOS
OF EDDIE BAUER, ALL WHILE TAKING ADVANTAGE OF
WHAT THE BRAND HAS ALREADY BUILT WILL
ENCOURAGE THE CONSUMER TO THINK NOT ONLY
MORE SUSTAINABLY, BUT MORE.CIRCULARLY AT A
MORE Eu-:VAfED LEVEL. THIS COLLECTION SETS OUT
TO CONNECT THE EthVINc GORPCORE LIFESTYLE TO
THE ACTIVE NATURE OF GEN Z, ALL WHILE
RESPECTING THE ORIGINAL AESTHETIC OF THE EDDIE
BAUER BRAND. .
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EVOLVING MARKIET

FASHION-FORWARD CONSCIOUS
PRACTICES ARE KEY TO CONSUMERS
SHOPPING IN 2025. EDDIE BAUER HAS
DONE A GOOD JOB INITIATING
PROGRAM®‘S SUCH AS THEIR
(RE)ADVENTURE PROGRAM, AIMED TO

 PRESERVE NATURAL RESOURCES AND

THE ENVIRONMENTAL CONDITIONS
THAT ALLOW [THE] COMMUNITY OF
OUTDOOR ENTHUSIASTS TO

--.'THRIVE. .MAKING THE OUTDOORS MORE

ACCESSIBLE AND SUSTAINABLE THAN
"EVER.“ (l) TAKING ADVANTAGE OF

........

| THIS PROGRAM AND USING MATERIALS
T;S:;;:'-'-a'.vTHAT ARE RECYCLED THROUGH THE

PROCESS AS WELL AS INTRODUCING
AN ARCH]VAL SECTION TO THE RESELL
'WEBSITE WILL HELP A NEW AUDIENCE
CONNECT WITH WHAT EDDIE BAUER

- WAS, AS WELL AS SEE WHAT
" DIRECTION THE FUTURE HOLDS.



DURCHASE DRIVERS

KEEPING IN TOUCH WITH YOUR L:NVIRONMENT AND
INTRODUCING AN ESTABLISHED BRAND TO A NEWER
CONSCIOUS AUDIENCE ARE KEY DRIVERS OR THIS

.....
..........

.......

LABS, CELLULOSIC& ‘MATERIALS MADE FROM FOOD
WASTE, AND CHEMICALLY RECYCLED TEX "lLES

FIBERS SUCH AS COTTON AND POLYESTER
WILL BECOME A NECESSITY BY 2030. AS

.....

PREDICTED BY A GSN TREND ANALYSIS. y

...
..........
v«v.

EVER BEFORE AND ARE Focusmc oN

SUSTAINABLE FORMULATIONS THAT DQ :
SACRIFICE EFFECTIVENESS.“ (3) INTREPDUCING "

INNOVATIVE TEXTILES AT AN ACCESSIBLA >
POINT IS SOMETHING EDDIE BAUER
INTRODUCE TO THE OUTERWEAR APF
IN 2025
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CONNECTING THI
CONSUMER | ) |

BUILDING A STORY AND A PURPOSE FOR THIS COLLECTION \
WHILE PRESENTING IT TO THE NEW FASHION FORWARD \
COMMUNITY IN A FRESH AND THOUGHTFUL WAY CAN BUILD A
FOLLOWING OF NEW CONSUMERS SUCH AS GEN Z AND
MILLENNIALS. “ CORE ITEMS MOVE IN A MORE ELEVATED

DIRECTION, WITH AN EMPHASIS ON TIMELESS, CLASSIC STYLES
SOURCE YARNS WITH SUSTAINABILITY CREDENTIALS AN‘D
ENHANCED PERFORMANCE QUALITIES (5)“ CAN ENHANCE THE @ S i
ABILITY TO CONNECT TO THE GARMENT AS THE CONSUMER. L i)

INTRODUCING SMART FABRICS AND MOVEMENT
‘FRAGK&NGM@FFﬁRED*EN#HB*CbOTHI G CAN,

-------------

--------------




IKEY TRENDS

THE EVOLUTION OF GORPCORE 1S SOMETHING TO
PAY ATTENTION TO IN THE YEAR 2025 W'iTH

.....

APPROACH OF OUTERWEAR DESIGN WILL BE
PRESENTED AS VERSATILE, LUXURY, AND
FORWARD CONSUMER TO BE MOTIVATED TO BY
WITH ENVIRONMENTAL CONNECTIONS IS ALSO KEY/§
WHEN IT COMES TO 2025

“ 8 L

“KNITWEAR CONTINUES TO BECOME MORE ELEVATED, WITH DESIGNERS
CREATING VERSATILE, HARDWORKING OPTIONS...THIS IS TRANSLATED INTO

'_ FLE’GA;NT PIECES AND FOCUSED COLLECTIONS THAT ELEVATE ONE HERO STITCH

' WITH PARED-BACK SILHOUETTES AND... BOLD, VIBRANT AND DECORATIVE

" *ﬁlEc FFER MAXIMUM IMPACT. MOOD-BOOSTING COLOR AND PRINT IS
IGﬁHTED“ (4) WITH ELEVATED GARMENTS IN THE FUTURE FORCASTS,

{EEPING SILHOUETTE SIMPLE YET EXPLORATIVE CAN REFRESH A TRADITION.
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is key to keep the brands
ethos at heart, “guiding

experience’.

F S ke eI A i 41 i A [ A NSRS

Highlighting the heritage and
original use of the skyliner

anyone and everyone to an
m inspiring outdoor :
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L~ Bringing botn the ethus‘pﬂ/ 2N

of the brand heritage an | ]
cumbinjng the love of ghrpeore ' A ‘
trends, details is reaﬂ;:(:her

it comes together. Using original
details picked out from\ _

* combining new ideas seen in
fashion now,the reinvented
skyliner cannot only bring

HIVE OF
i a0 e 54 & EDDIE BAUER INSPIRE MANY
| DESIGN WILL ALLOW THE THE
BRANDS IDENTITY TO STAY
ALIVE WITHIN THE NEW,
LUXURY CASUAL MATERIAL
EXPLORATION. :

v-j

EDDIE BAUER‘S RICH
HISTORY OF JACKET
DESIGN CAN BE

- REFERENCED IN ANY AND
ALL GARMENTS , SO
REALLY LETTING THE

ETHOS OF THE BRAND

Rerience, the “gorpcore® trends
;“ taken over tik tok and instagram.
< Wiith brand collaborations and vibrant,
el ergonomic aesthetic staying true,
Eddie Bauer can find its special place in

a fashion culture looking for “useful

.st.atrnent pieces.” 9-1'1“ {,‘}y-,g -
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EDDIE BAUER IS KNOWN FOF
INNOVATIVE OUTERWEAF
FABRICATIONS, BUT. MOST OF '
THESE INNOVATIONS INVOLV UPCYCLED POLYESTER T
SYNTHETIC FIBERS. UPCYCLING O Uk g i M
AND DOWN CYCLING THESE - ORGAN'&*‘ME"@O
SYNTHETIC MATERIALS, WH AN XAR B j:ff___;_; ;'_
ALSO INTRODUCING NATURAL AND g A
g A0 O At ?
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INNOVATIVE FABRICS TO THE ig*‘é_%i?f’ i
BRAND WILL OFFER ANEW, MORE A f,grf*lg(im
LUXURY-CASUAL ATHLETIC TO THE ; ',_-s‘af* 5
Ex's—“‘.-oNSUMER AS WELL AS B\ hz""g’}
e e gl et 1t

A NEV f.:{ AUDIENCE MORE
INTEI :‘“u-'. IN INCORPORATING
INN‘ ION AND FUNCTION INTO
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BIO u'. *«5! ?".ﬂ ABILITY, WHILE A WIDE

BIO gASE OPTIONS IF USING 2

MANM;AW IBRES (5).“ RECYCLED t

'MOHAIR _~ D CASHMERE ARE TWO
Jilcm’ﬁ" BRICS THAT WILL BE TATHN
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REIMAGINING NATURAL PRINTS IN

A MORE FREE FORM WAY IS
SOMETHING THAT WE CAN PREDICT
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REDESIGNI
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Involvin

this box pleated air vent is evolving
outerwear to be more versatile with

the weather becoming more and more
unpredictable.

[FLAT OF LOOK
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IDESIGN [H]H@]LH@[H]'H'S \,\
is puffer takes reference from the iconi iner Jacket

ith the diagonal cut, and addition ong with

onochrome branding and am
levates this jacket for thr fut




&>, [DESIGN [LIIGLIGHTS

| AN =0
N F _ N
) \ 3
= W N
'\\,) ’, N K
4 | |
i 4.7- L |
s. _C‘a{_____‘_'re low gaugecaple | '\‘Te tshirt
. to provide the e ' soh) dtha ity as
:-:';\XFH"aSi sulation to\a’ ore|¢el ate layer-.; .
ris \ J \ :
e ® b : \'\"‘ s
1\ '_ L A l '_-;.;.i}
‘ LTSN &Y=
\r-\ - .'r

N Y WG| 2 AR AU A XO0U
N\ = i DO GEOE SO0 DO O0R
_ \ =3 __.4/“4 3 '.;“',““'-L;» ................
N\ | one mal.n f_ows. for tt 2
N {\ \ ‘intmdﬁce new sustam ble natural textiles

A .and_ Cashmere k_n'-it_s_ are both soft and

: xurious knits that-also introduce thermal{i\
regulation and insulation without using
synthetic fibers.

r\{ \Pieces inspired by archival Eddie Bauer
involve referencing the iconic diamond
pl}ffer juilting from the Skyliner jacket

| ‘while also incorporating silhouettes

brought back to life. Using cutouts that
resemble past motifs and iconic symbolisjr
htao the brand such as a mountain ran e car
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PRODUCTION SPEC SHEET ]SEASON: Fall/Winter 2025 [PRODUCTION SPEC SHEET _ SEASON: |Fall/Winter 2029
REFERENCE #: |Jacket DESCRIPTION: m"fﬂﬁ"“mﬂfm_“m m =
TYL EXP RAN STYLE #: 01 RANGE: -
SAMPLE TYPE, [PRODUCTION |SAMPLESTZE M~ SANPLE IYPE: FRODTCTION (PSR M
T L ) G - 1 - - - = POM (Points of Measure) XS S M L
int M 2 . " " " "
e oints of Measure =5 it = o 5 o o Fropt Length Ff'om Waistband Top Edge 1?.25 19.2 20 ] zo.ﬂzs
Shoulder Slop; 14" 16" 19" 19.25" 20" 23" 24" Waistband HEIEht 2 2.5 2.5 2.5
Front Length from HPS (High Point Shoulder) 25" 28" 30" " 33" 33" 35" . . " " " "
[Budt at 1 below Armhole = ~ = = - - o W:alsECIrcumference 22:.5 z'{ 29“ 31 )
Across Shoulder 20" 22" 22" 23" 25" 25" 27" Hlp 4 Below TOP Edge 30 31 32 34
Across Back at 51/2" below HPS 24" 25.5" 26" 27" 27" 27" 29" in K" U " d "
Across Front at 5° below HPS 18" 20" "1V 22" 22" 24" 24" Hlp 8 Below TOP Edge 3 - 3 7" 39“ c o -
Walist Placement 13" from HPS |15~ from FIPS |15.75" from HPS |18 from HPS |18 from FPS |20" from HPS |22” from HPS Sweep (Straight) 22 22 24 26
Waist Circumference 39- 41" 15' 16« 46- 18‘ 50. &lt I-DO_Q Lerlgth 2" 2.5" 2.5" 2.5“
High Hip at 20 1/2" below HPS *Include Shoulder Forward 40" 41" 45" 46" 46" 48" 50" 3 " 0 ] W
Eﬂ/ Hip at 24 1/2" below HPS *Include Shoulder Forward 40 42" 45" 47" 47" 50" 52" Belt LOOp With -25 -25 25 25
Bottom Opening 35" 37" y 40" 40" 42" lag” Zipper Length 9" 10" 12 12"
i:t-'-vtl.- LGgr:;;r:m A(;:mer Back 26" 27.5 29" 3" 1 36' g‘ Coin Pkt O pe nin g 2" 2" 2" 3n
uscle at 1" w 18" 20" 20" 22" 22" 26" 26"
Elbpw 8.5 9.25" 10" 10" 0" 14" 14" Coin Pkt Below Waistband 1" 1" 1.25"
Armhole Circumference 26" 26" 28" 28" 28" 30" g . P " " " "
Aihhole Straighs e o = = = 7 lis Front Pkt Opening fTom Side Se:am 3 : 2 ) 3. 3"
[Ste¢ve Opening 20" 2" 2 25" 5 26" 285" Front Pkt Below Waistband at Side Seam 3.5 3.5 4 4
[Culf Height 25" 3 3 375" 375" 4 4 Welt Pkt Length 5.75" 5.75" 6" 6"
(Cuff Opening (Without Elastic) q" 10" 12" 12" 12" 13" 13" Welt Pkt Height m " 0 0
| Height ar 2.5 3 3.25" 3.25" 3.25" 3.5 € elE L5 ~ 2 - 2‘ 2 »
ar Stand 75" 75" ’ " i - LS" Welt Pkt Center from CB 4.5 4.5 5 5.5
Ci r Point 3.. 3. i’ 4- 1- 6" 6" . . " " " "
Center Front Zipper Length 23 25 7 pre 2 -~ - Slit Length in Back 3 4 4
Et Zipper Length 5" 5" 6.5 6.5 6.5" 8" 9"
et Placement from HPS *Include Shoulder Forward 13" 13" 155" 16" 16" 20" 20" LINING:
|Podket Length 5 .5 75 75 75 75 ¥ - = = - - -
}Poc.’.(ar Height 5 & 6.25" 6.25" 65 75" o Waist Circumference 22.5 27 29 31
Hobd Height NIA [N/A N/A N/A N/A N/A N/A Hip 4" Below Top Edge 2087 [Ro8= g 128
Width N/A N/A N/A N/A N/A N/A N/A Hlp g,. Bel T P Edg 9875" 36 875.. 318 875 " 33? ] .\
3 |§li Length N/A N/A N/A N/A N/A N/A N/A £ 1p (e ow ;F)’ ge 32.875" |36.875" |38.875" |40.875
Belt Width N/A N/A N/A N/A N/A N/A N/A weep- (Straight 2175 21.75" 23.75 % l25.75"
Front Neck Drop from HPS *Include Shoulder Forward 1 1.5" 2" - 2" il 2.5 - e = = 3—25 h‘L
Back Neck Drop from HPS *Include Shoulder Forward 5" 5" & 5" =y 5" 75 -
Negk Width 8" 8 9" 9.5 9.5" n.5" 1.75" _L
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PRODUCTION SPEC SHEET SEASON: |Fall/Winter 2025
— 5 REFERENCE #: |Jacket DESCRIPTION:
0 7/ STYLE #: EBEXPo1 SIZE RANGE: | X5-3X
SAMPLETYPE: |PRODUCTION |[SAMPLESIZE: |M
REF | FABRIC QUALITY /CONTENT

100% Upcycled Coated Cotton Canvas

100% Upcycled Polyester Lining

-
e

- — i,

ENT OF MATERIALS

- COLORWAY #1 COLORWAY#2 COLORWAY #3
1 A&-;Mﬁi}i-}‘]lbric, Logo Fabric Light Gray (printed) Lavender Yellow-Green |
O O
r o B—Limng Fabric and Pocket Bags Light Gray Lavender Yellow-Green
R e
fowe "ary
| TTEMaaaesy 22 TYPE DESCRIPTION/CONTENT WIDTH/SIZE QUANTITY PLACEMENT
SELF 1o nf e i el RECYCLED COTTON CANVAS [COATED COTTON CANVAS FROM TENTS  |AS PER REQUIREMENT 3.5 yds. MAIN BODY
LINING .~~~ * | RECYCLED POLYESTER LINING  [00% RESPUN POLYESTER LINING | 44" 4 yds. o mr T o
‘jl'.RIM Vo T ZIPPER, POCKET TRIM, LOGO DETAILS :SE:E;:ERPLAST'C' MOCR-BRLTCLED SEE DESIGN DETAILS* 1 SEE DESIGN DETAILS*
LABEL SIZE, CARE, BRAND, FABRIC PRINTED BRANDED FABRIC |SEE HANG TAG LAYOUT* SEE HANG TAG LAYOUT* 22:1;:"; ASCT:‘NQE:B ana
PPN el b o "-T
THREAD ‘00% B|°DEGRADABLE THREAD ﬂoo% BIODEGRADABLETHREAD THREAD ' :-:a:l‘r'o ;;;;; jo:a:{gdnfpmg.ifqylng"s”ar ALL SEAMS
‘e y 40..!-;1-_0--"---_'
‘mm- =

18




PRODUCTION SPEC SHEET SEASON: |Fall/Winter 2025 19

= REFERENCE #: [Midi Skirt DESCRIPTION:
0z~ 25 [STYLE #: EBEXPox SIZE RANGE:  |X5-3X

SAMPLE TYPE: ([PRODUCTION |SAMPLE SIZE:

REF FABRIC QUALITY /CONTENT

A 100% Bio-Nylon Ripstop

B 100% Upcycled Polyester Lining

— — = - — - _— —
o ere PLACEMENT OF MATERIALS .| COLORWAY #1 COLORWAY#2
A- Main Fabric, Waistband, and Belt ~ [Brown, Gray Blue (printed), Blue, Light Gray |Gray (Printed.b, gray
Loops
: Liéht Gray Gray
-Td;‘un |
~ ITEM ""‘"" TYPE WIDTH/SIZE QUANTITY PLACEMENT
" SELF 7 A & : - 1.5 yds. MAIN BODY
LS MAIN BODY, POCCKET BAG |
LININQ /I &) 2 yds AND TRIM ¢y
1.TR|M_ _'\:- g 'j IGN DETAILS* 1 SEE DESIGN DETAILS*
= ’ ;..‘f’ ’fc_. f" |
|LABEL #ANG TAG LAYoDT” SEE HANG TAG LAYOUT™ | (L WAISTBAND |
i ;’- '?ft'}' ’-,-!:!— _; 3 ' — { -
THREAD | THREAD AS PER REQUIREMENT ALL SEAMS
i _j"; ;‘r:_:-l ';:: ‘4_‘. —'{-_'4 . F.“‘ .‘. = I,f_?— m‘ e --‘._F-T-' ~ =7 - - . M
] ",g S Gl ~ I.: /i ¥ - 'Ll’ ~, ) Py :E_-: - L
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